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WHO SOUL 57 IS 

M I S S I O N
P r o v i d e  a  c o m m u n i t y  o f  p e e r s  f o r  y o u t h  w h o  h a v e
e x p e r i e n c e d  t h e  t r a g e d y  o f  l o s i n g  a  p a r e n t ,  s i b l i n g ,
o r  p r i m a r y  c a r e g i v e r .

V I S I O N
U n d e r  t h e  s u p e r v i s i o n  o f  a  l i c e n s e d  p r o f e s s i o n a l ,
w e  o f f e r  a  s e t t i n g  w h e r e  y o u t h  c a n  c o n n e c t ,
c o m m u n i c a t e ,  a n d  n a v i g a t e  t h e i r  g r i e f  w i t h  o t h e r
i n d i v i d u a l s  w h o  h a v e  e x p e r i e n c e d  s i m i l a r  l o s s .
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SOUL 57'S CHALLENGE 
L A C K  O F  B R A N D  A W A R E N E S S
S o u l  5 7  i s  a  n e w  o r g a n i z a t i o n  i n  B i s m a r c k  a n d  s t i l l
g a i n i n g  t r a c t i o n .

T h e r e  i s  a n  o p p o r t u n i t y  t o  g a i n  r e c o g n i t i o n  f r o m
b u s i n e s s e s ,  t e a c h e r s ,  s c h o o l  c o u n s e l o r s ,
g u a r d i a n s ,  p o t e n t i a l  v o l u n t e e r s ,  a n d  c a r e g i v e r s .  

SOUL 57'S
OPPORTUNITY
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EFFECTIVE STRATEGIC
COMMUNICATION

T a l k i n g  P o i n t s
N e w s l e t t e r  S h e l l
I n f o g r a p h i c
S o c i a l  M e d i a  P l a n

C r e a t e  c o n s i s t e n t  b r a n d i n g  a c r o s s  a l l
m e d i u m s  a n d  c h a n n e l s  o f  i n f o r m a t i o n
t o  s p r e a d  b r a n d  a w a r e n e s s .



RESEARCH AND
COMMUNICATION

AUDIT

STEP 2
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RESEARCH METHODS

T o  u n d e r s t a n d  S o u l  5 7  a n d  i t s
a u d i e n c e ,  w e  r e s e a r c h e d  a n d  l o o k e d
i n t o  S o u l  5 7 ' s  w e b s i t e .  A d d i t i o n a l l y ,
w e  u s e d  i t s  s o c i a l  m e d i a  p l a t f o r m s  t o
u n d e r s t a n d  f u r t h e r  w h a t  S o u l  5 7 ' s
b r a n d  i s ,  i t s  m i s s i o n ,  a n d  t a r g e t
a u d i e n c e .  L a s t l y ,  w e  f o u n d
c o m p e t i t o r s  t h a t  m a y  b e  a  t h r e a t  t o
S o u l  5 7  a n d  l e a r n e d  m o r e  a b o u t  e a c h
o n e .
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COMMUNICATION
AUDIT FINDINGS

S T R E N G T H S

T h e r e  a r e  m a n y  c o m m u n i t y  e n d o r s e m e n t s  a n d
m u c h  c o m m u n i t y  s u p p o r t  f o r  S o u l  5 7 .
S o u l  5 7 ' s  u n i q u e  s e t u p

G r o u p  T h e r a p y
G r o u p  W o r k s h o p s
C a r e g i v e r  S u p p o r t

A l l  s e r v i c e s  a t  S o u l  5 7  a r e  f r e e  o f  c h a r g e .

W E A K N E S S E S

S o u l  5 7  i s  a  n e w  o r g a n i z a t i o n ,  s o  i t  i s  s t i l l
g a i n i n g  b r a n d  a w a r e n e s s .
S o u l  5 7  c o m p e t e s  a g a i n s t  o t h e r  n o n - p r o f i t s  a n d
g r i e f  c o u n s e l i n g  s e r v i c e s .

DOCUMENT LINK

https://docs.google.com/document/d/1tGfv9zYutquj0FVc9-qWqvS_oHNB_3s-rbxZE--u9cY/edit?usp=sharing
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COMMUNICATION
AUDIT FINDINGS
O P P O R T U N I T I E S

S o u l  5 7  c a n  c o n t i n u e  t o  e x p a n d  a n d  g r o w  i n  t h e
B i s M a n  c o m m u n i t y  b y  g a i n i n g  c o m m u n i t y
r e c o g n i t i o n .
M o r e  p a r t i c i p a n t s ,  v o l u n t e e r s ,  d o n a t i o n s ,  a n d
m o n t h l y  s e r v i c e s  c a n  b e  a d d e d .

T H R E A T S
S o u l  5 7  r e l i e s  h e a v i l y  o n  d o n a t i o n s  a n d
v o l u n t e e r s .



OBJECTIVE
STEP 3
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SOUL 57'S OBJECTIVE

I n c r e a s e  S o u l  5 7 ' s  b r a n d
a w a r e n e s s  i n  t h e  l o c a l  B i s m a r c k -
M a n d a n  c o m m u n i t y  b y  A p r i l  1 0 ,
2 0 2 4 ,  u s i n g  d a t a  t r a c k i n g .



STRATEGIES
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SOUL 57'S STRATEGIES
M a k e  r e s o u r c e s  a v a i l a b l e  i n  s c h o o l s ,
c h u r c h e s ,  t h e  Y M C A ,  g r o c e r y  s t o r e s ,  a n d  o t h e r
c o m m u n i t y  a r e a s .
I n c r e a s e  p r e s e n c e  o n  s o c i a l  m e d i a .  
A d v e r t i s e  S o u l  5 7  i n  p u b l i c  a r e a s .
C o l l a b o r a t e  w i t h  l o c a l  o r g a n i z a t i o n s  t o
p r o m o t e  S o u l  5 7 .

A l l  t h e  s t r a t e g i e s  l i s t e d  a b o v e  w i l l  h e l p  i n c r e a s e
b r a n d  a w a r e n e s s  f o r  S o u l  5 7 ,  w h i c h  w i l l  a s s i s t  i n
a c h i e v i n g  i t s  m i s s i o n  a n d  v i s i o n .  A d d i t i o n a l l y ,
t h e s e  s t r a t e g i e s  w i l l  h e l p  g a i n  m o r e  f i n a n c i a l
s u p p o r t  f r o m  o r g a n i z a t i o n s  a n d  s o c i a l  s u p p o r t
f r o m  t h e  c o m m u n i t y .



TACTICS
STEP 5
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SOUL 57'S TACTICS

T a l k i n g  P o i n t s  P r e s e n t a t i o n
N e w s l e t t e r
I n f o g r a p h i c
U p d a t e  S o u l  5 7 ' s  s o c i a l  m e d i a  s t r a t e g y
( m o r e  i n f o r m a t i o n  a v a i l a b l e  i n  t h e  s o c i a l
m e d i a  p l a n  a n d  a u d i t )

C O M M U N I T Y  E N G A G E M E N T



DELIVERABLES
STEP 6
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TALKING POINTS

PRESENTATION LINK

https://www.canva.com/design/DAF_49Zio3o/BbNrQK4yvv9QJ2B45QaZJQ/view?utm_content=DAF_49Zio3o&utm_campaign=designshare&utm_medium=link&utm_source=editor
https://www.canva.com/design/DAF_49Zio3o/BbNrQK4yvv9QJ2B45QaZJQ/view?utm_content=DAF_49Zio3o&utm_campaign=designshare&utm_medium=link&utm_source=editor


P r e p a r e d  F o r  :
S o u l  5 7

2 3 3  W  R o s s e r  A v e
B i s m a r c k ,  N D  5 8 5 0 1

NEWSLETTER SHELL
NEWSLETTER LINK

https://www.canva.com/design/DAGCC2oOHyQ/T2bQaLNU_rkIJZ1SPeKU-w/view?utm_content=DAGCC2oOHyQ&utm_campaign=designshare&utm_medium=link&utm_source=editor
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NEWSLETTER SHELL
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NEWSLETTER SHELL
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INFOGRAPHIC
INFOGRAPHIC LINK

https://www.canva.com/design/DAGBkgMuMLw/2pzvRS3HBBAonQ385FhbDw/view?utm_content=DAGBkgMuMLw&utm_campaign=designshare&utm_medium=link&utm_source=editor
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SOCIAL MEDIA PLAN

T H E  B I G  I D E A

C r e a t e  m o r e  e n g a g i n g  c o n t e n t  a n d  a d d
p e r s o n a l i z a t i o n  t o  S o u l  5 7 ' s  s o c i a l  m e d i a
p r e s e n c e .

DOCUMENT LINK

https://docs.google.com/document/d/1BfekPw5QhaVBMhCSRzWTuq-hGBouapQ97zPeaBLXu9I/edit
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I M P L E M E N T I N G  T H E  B I G  I D E A

C r e a t e  a  L i n k e d I n  a c c o u n t  t o  c o n n e c t  w i t h
m o r e  p o t e n t i a l  d o n o r s  a n d  v o l u n t e e r s .
C r e a t e  v i d e o s  o f  J e n n y  e x p l a i n i n g  w h a t  S o u l
5 7  i s ,  i t s  h i s t o r y ,  a n d  t h e  m i s s i o n / v i s i o n  o f
S o u l  5 7 .

P i n  t h e s e  v i d e o s  t o  t h e  t o p  o f  t h e
F a c e b o o k  a n d  I n s t a g r a m  p a g e s .

U t i l i z e  t h e  r e e l  f e a t u r e  o n  I n s t a g r a m  a n d
F a c e b o o k .
U s e  m o r e  p i c t u r e s  o n  p o s t s .
T o  h e l p  c r e a t e  v i s u a l l y  a p p e a l i n g  b r a n d i n g ,
c r e a t e  a  c i r c u l a r  p u r p l e  b o r d e r  o n  t h e  p r o f i l e
p i c t u r e  f o r  I n s t a g r a m  a n d  F a c e b o o k .
U s e  a  w e e k l y  s o c i a l  m e d i a  c a l e n d a r  t o
c o n s i s t e n t l y  p o s t .
M o n i t o r  p a g e  e n g a g e m e n t  t h r o u g h  I n s t a g r a m
a n d  F a c e b o o k .

SOCIAL MEDIA PLAN
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SOCIAL MEDIA PLAN

C O N T E N T  C A L E N D A R
CALENDAR LINK

https://www.canva.com/design/DAGCs2nXtIA/C8CFWbyUB8FdAXw8hvNNNQ/view?utm_content=DAGCs2nXtIA&utm_campaign=designshare&utm_medium=link&utm_source=editor

